Our vision is to have a media literate population across the West Midlands who are able
to engage creatively, critically and culturally in a wide variety of media forms.

SWITCHING ON TO MEDIA LITERACY

A MEDIA LITERACY STRATEGY FOR THE WEST MIDLANDS
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1. What is Media Literacy?

Media literacy is the ability to:

o Use media technologies effectively to access, store, retrieve and share content to meet their
individual and community needs and interests;

o Gain access to, and make informed choices about, a wide range of media forms and content
from different cultural and institutional sources;

o Understand how and why media content is produced;

o Analyse critically the techniques, languages and conventions used by the media, and the
messages they convey;

o Use media creatively to express and communicate ideas, information and opinions;

o Identify, and avoid or challenge, media content and services that may be unsolicited, offensive
or harmful;

o Make effective use of media in the exercise of their democratic rights and civic responsibilities.

(from the European Charter for Media Literacy)

2. Why is media literacy important?
Media Literacy is important for a number of reasons:

o Teaching media literacy has been shown to improve general literacy levels (Bfi). The West
Midlands has some of the lowest literacy levels in the country, (source DfES), which contributes to
deprivation and social exclusion. Raising literacy levels can provide a boost to economic
development.

o By increasing media literacy levels we increase the chances of more creative talent emerging
from the region. This talent is needed if the sector is to grow.

o Key creatives such as screenwriters, directors and producers all need a deep understanding of
how meaning is produced through combinations of image and sound.

o Media literate trainers, educators and employers are able to use media in learning in order to
engage with reluctant learners and hard to reach groups.

o If we are to grow audiences for specialised film, we need audiences who are able to ‘read’ and
enjoy challenging films.

° There is a growing use of digital media in visual arts and a corresponding growth in digital arts;

there is a strong link between media literacy and the visual literacy needed to engage with
these new artforms.

° Active citizenship: media literacy has a crucial role in people’s ability to participate in the
democratic operations of this country and to critique and decode the information provided to them.
o Media literacy enables people to participate in society beyond the democratic process. Active

participation in many communities (both local communities and communities of interest) and cultural
participation relies on media literacy skills.
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Our vision is to have a media literate population across the
West Midlands who are able to engage creatively, critically
and culturally in a wide variety of media forms.

Following on from the vision we have identified the following outcomes for the strategy:

e A media literate population developed through a variety of means, with a range of organisations
and agencies.

e  Media literacy contributing to the growth of a wider literacy, in which the enjoyment,
understanding and engagement with media plays a contributory and significant role.

e Media literacy on the agenda of every local authority, school and college.

e  Every child has an entitlement to critically engage with, enjoy and create a variety of media
throughout their school career.

e Develop the West Midlands as a national and international leader in media literacy.
A dynamic and forward-looking media culture in the West Midlands.
Increased community cohesion and identity through access to media production and screening
opportunities.

e  Opportunities for people to realise their potential through access to media training and
development.

e  Economic development boosted in every industry sector by raising basic skills levels and media
awareness.

The steps we are taking:

Publish ‘Switching On To Media Literacy’ and its action plan
Hold a regional seminar

Appoint a regional coordinator

Advocate priority activity in the following areas:

¢ Information and communication

e Advocacy

e Support and training

¢ Production, distribution and exhibition.

This strategy has resulted from discussions and debate at the West Midlands Education forum held
in November 2005 and the West Midlands Media Literacy Task Group, which was set up as a result
of that forum and has had 5 meetings during 2006. The group comprises of representatives of formal
and informal education sectors, media education practitioners and the media industry.
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For more information contact

Steve Chapman Lou Llewellyn

Head of Regional Partnerships MediaNet Coordinator
Screen WM The Rural Media Company
9 Regent Place Sullivan House
Birmingham 72-80 Widemarsh Street
B1 3NJ Hereford

HR4 9HG

0121 265 7120 01432 344039
steve@screenwm.co.uk louisal@ruralmedia.co.uk

How to get involved
e  Sign up to the European Charter for Media Literacy
e  Get networking — join MediaNet (www.medianetonline.org)
e  (Getfunded
e Mediabox (www.media-box.co.uk)
e Access Fund (www.screenwm.co.uk)
e  Tell us your project plans and we will add them to our action plan
o Find out how the strategy and action plan can work for you —

download the full copy of the strategy and action plan
at (www.medianetonline.org/medialiteracy)
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